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MORALFIBRE
The Clothing

MORAL FIBRE is crisp and fresh ready to wear clothing for this generation.  The summer range sports a pallet of soft, summery colours and rich designs - both block and screen printed, hand and machine-embroidered. Each designer piece is cut to a beautiful and contemporary Indian or Indo-Western pattern.  The range offers the consumer something for every occasion.  Each garment is made of richly textured, hand-spun, hand-woven cotton cloth which absorbs the body’s moisture, making it a cool and comfortable choice of clothing. 
The Designers

We have been hugely encouraged by the response from some of India’s top designers.  From those we spoke to, all of them have agreed to design clothes for us.  With MORAL FIBRE one can see a wide range of quality designs and some of the finest outfits that people can actually wear. 

We have clothes printed and dyed for MORAL FIBRE by some of the best artisans in Kalamkari, Bandhani, Ajarkh, block and screen prints. You can see Lakhanavi, Gujarati, Kuchhi, Rajasthani as well as contemporary embroidery work including chikan, tikki, badla and toi work.by artisans from Rajasthan, Uttar Pradesh, Andhra Pradesh, West Bengal, Delhi, Kuchh and Gujarat.

We have - specially prepared for MORAL FIBRE - a range of clothes printed and processed in natural materials using vegetable dyes including Harada, Pomegranate skin, Haladi, flowers from Kesuda and Dhavadi, Majishta, gum from Babul tree, oil from Arandi plant, and also iron rust and lime.  This range is prepared using minimum chemicals harmful to the environment.       

Above all, MORAL FIBRE is clothing with a conscience.  The cloth is made using human energy alone so it makes less impact on the environment.  Some of the garments are made using only natural dyes, minimising environmental impact even further.  As an eco-friendly and socio –economically sustainable product, the cloth provides work for millions of skilled and unskilled people – most of which live in remote villages surviving beneath the poverty line.  A purchase of MORAL FIBRE is a step towards eliminating poverty and malnutrition.

The MORAL FIBRE label features high quality, exclusive designer wears while providing work to those with limited means to earn their livelihood otherwise.   

The Team

Jyotsna Shah has over thirty year’s experience in the purchase and retail of designer goods from around India.  She was probably the first to bring designer clothing and quality household wear to Ahmedabad.  Her expertise is invaluable to the team.

Shailini Sheth Amin is an architect and social activist with a vision and international experience in the design and business worlds.

Sujan Shah, ‘Generation Next’ graduate in business, has an eye for design and strong business acumen.   This combination of skills and experience is the perfect blend for success of our initiative.

All in all, MORAL FIBRE is one of the few choices for people who care about how they look as well as about the world they live in.
THE SEEDS OF MORALFIBRE
Last year when I returned home after living in England for fifteen years, I took the opportunity of some free time to take a fresh look at a few of our institutions.  The Khadi Shops set up by my aunt Late Smt Indumatiben Chimanlal were of particular interest.  With Gandhiji’s influence and direct encouragement, the first shop was set up (by a trust formed by my aunt) in 1930s.    At that time, Khadi was a symbol of swavalamban (self help) and swatantrya (independence) and people both spun and wore Khadi with pride.  In the first fifty years, the market for Khadi was good and somewhat served its purpose.   Now the trust has three shops in Ahmedabad.
I noticed that today, the majority of Khadi Board-supported shops like ours, that control most Khadi sales, have fallen into a rut and have lost touch with today’s buyers.   Along with plain cloth, the same old cheaply printed and badly stitched clothes are sold by disinterested sales staff throughout the year.  The reason given for poor printing, designs and stitching is that spending money beyond a small percentage on Khadi cloth conflicts with the annual rebate rules set by the Board. Sales are rebate - oriented and nothing much happens beyond that.  Rather than improving the value of hand-spun, hand-woven cloth through innovation, design and quality work, this cheap treatment de-values Khadi. In fact, it drives its reputation lower and lower in the market place.  Many people now associate the name “Khadi” with badly printed and designed clothes, mainly worn by Politicians! Unsold stock is piling up. Thousands of Khadi spinners and weavers have lost work.  Most of them – women living in remote villages and surviving under the poverty line – are suffering due to loss of their livelihood.  
The recent film ‘Munnabhai - Lage Raho’ has raised some awareness and increased sales this year as it brought  Gandhi, his ideas and his work to a new generation.  It remains to be seen how long this effect will last. The ongoing promotion of Khadi will require more input and concerted effort than just one film.
However, despite its bad reputation in general, some consumers and designers, in both India and abroad, like Khadi as a cloth because it has a rich texture.  It is comfortable to wear, it absorbs moisture and it feels cool in summer and warm in winter.  Many of them believe that this cloth has a huge potential.
We feel that Khadi is one of the best eco-friendly, authentic Indian fabrics available.   This hand-spun and hand-woven cloth is made by human energy alone, has less impact on the environment and is enormously socio/economically valuable, providing work to millions of skilled and unskilled people – most of them live beneath the poverty line.

The time has come for Khadi to enjoy its rightful place in the market and to command the respect it deserves. With this conviction behind us, three of us have decided to set up a clothing line that will push Khadi to its full potential. We have called it MORAL FIBRE.
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